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Context

= Evolution in recreation: beyond service and
program delivery

e Critical Need: evidence to support the decision
making process

e Practitioner Priority: knowledge mobilization,
translation, and communication

« National Gap: disconnect between ‘what we know’
and ‘what we do’

* Need to ‘Bridge the Gap’: bring stakeholders
together for action




CPRA Priority

e Canadian Vision: Accurate Research as a priority
area

« CPRA 2006 Resolution: Be it resolved that CPRA
continue to play a lead role in advancing the
Canadian Research Agenda for the parks and
recreation sector, report on its progress, seek
resources, and develop comprehensive
communication and dissemination strategies

« Strategic Direction/ Deliverables: CPRA has built
the Canadian Research Agenda into its strategic plan

Background

Through the Integrated Research and Dissemination Project the
following core components have been completed:

e Assembled a Task Group
e Completed an Environmental Scan of promising practices and
evidence-based research;
e Hosted a National Research Forum
- steps were taken to create a Canadian Research Agenda
- identified ways practitioners could access research information
- Identified 11 Key Priority Areas and 126 Research Topics
e Created a Framework for Building a Canadian Research Agenda;
« Hosted a Strategic Planning Session

- creating the Strategic Plan Priorities for the Canadian Parks and
Recreation Association (CPRA) to implement the Canadian Research
Agenda




Enhanced Evaluation

Completed a survey with CPRA members:
- Field Priorities
- Information Dissemination Methods

- Benefits Catalogue

Canadian Research Agenda

The goal of the Canadian Research Agenda
is to foster, facilitate and shape Leisure
Research in Canada by building research
capacity, identifying research issues, and

facilitating the communication of
research findings.




Agenda Objectives

o

Sharing the agenda with stakeholders

Encouraging dialogue and cooperation
between researchers and practitioners

Building research capacity and support for
leisure research

Identify priority areas for research

Improve knowledge translation and
communication of key findings

Implement and sustain a national research
agenda for the parks and recreation field.

Key Priority Areas for Research:

Benefits and Outcomes Measurement
Children and Youth

Community Capacity Building
Community Design and Infrastructure
Diverse and Changing Populations
Environment and Open Space
Leadership Development

Leisure Behaviour and Meaning
Management and Delivery Systems
10 Social Challenges and Interventions
11. Wellness and Active Living
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What is being accomplished?

» Hired a Project Manager
e Created a National Task Group
- 9 individuals from across the country
e Bryan Smale e Don Hunter
e Heather Turner Gary Milley
= Denis Auger Catherine Gryba
e Ruth Rolfe Kate Sparrow
Nicole Vaugeois

continued...

Collaborative Research Project
- Lead Bryan Smale

Completed a Communications Strategy
- Target audiences and messaging developed
- Promotional Material

Hosted National Research Forum
- Includes Student Award

Developing partnerships




Acadia University

Alberta Recreation and Parks
Association

Association des travailleurs et
travailleuses en loisir du Nouveau
Brunswick

Association québécoise du loisir
municipal

British Columbia Recreation and Parks
Association

Brock University

Canadian Association of Leisure
Studies

Canadian Association for the
Advancement of Women and Sport

Canadian Institute of Health Research

Canadian Lifestyle and Fitness Research
Institute

Concordia University
Conseil quebecois de loisirs
Federation of Canadian Municipalities

Inter Provincial Sport and Recreation
Council

Lifestyle Information Network

Malaspina University-College

North Vancouver Recreation
Commission

Northwest Territories Recreation and
Parks Association

Parks and Recreation Ontario

Prince Edward Island Recreation and
Facilities Association

Public Health Agency of Canada

Yukon Recreation and Parks
Association

Recreation Connections Manitoba
Recreation New Brunswick

Recreation Newfoundland and
Labrador

Recreation Nova Scotia

Saskatchewan Parks and Recreation
Association

Sport Canada

Canadian Heritage Sport Information
Resource Centre

Université de Quebec a Trois-Riviéres
University of Alberta

University of Manitoba

University of Waterloo

What's Next...

Strategic Plan

e Applying for funding to advance the

- Comprehensive Database (Researchers and
Interests, ongoing research, key organizations
involved in research and grant programs)

- Collaborative Research and Dissemination Models
- Strategic Planning Meeting
- Research Skills Workshop for practitioners

- Partnerships




Get involved!

= Community leaders, government agencies, practitioners,
entrepreneurs, researchers, students, academic institutions and
research organizations:

- Endorse and share the Agenda

- Access resources through the CPRA website

- Share collaborative research success stories

- Share research findings

- Fund and facilitate leisure research

- Recognize the contribution of collaborative research
- Support field-based education activities

- Support student research and participation in National
Conferences and community events

- Conduct research on the Key Priorities Areas
- Attend the Research Forum ©

Contact us for more information:

Holly Donohoe or Tanara Pickard
WWW.cpra.ca

613-523-5315
hdonohoe@cpra.ca
tpickard@cpra.ca




Canadian Research Agenda:

The Recreation Research Synopsis

Bryan Smale, Ph.D.

Department of Recreation and Leisure Studies
University of Waterloo

and

Canadian Association for Leisure Studies/
Association canadienne d’études en loisit

National Research Forum 2007
Septembet 2617, 2007
Ottawa, Ontario

Directions of the CRA

Key areas for action:

1dentify research issues of interest and utility for
practitioners

support collaborative research

disseminate research findings

support national tesearch networks

Task Group ditections:
approval of a comprehensive communication plan
planning fot the National Research Forum 2007
implementation of the Student Poster Award
initiation of the recreation research synopsis project




Purpose of the Synopsis

Purpose

To synthesize, evaluate, and disseminate relevant and current
research related to the 11 Key Priority Areas identified in the
CRA for the parks and recreation field

Objectives

* provide an accessible and relevant resoutce for patks and
recreation practitioners and stakeholders that translates key
research themes, results, and residuals related to the 11 Key
Priority Areas

support and facilitate evidence-based decision making in the
parks and recteation field through research translation and
dissemination

11 Key Priority Areas

Benefits and Outcomes Measurement
Children and Youth

Community Capacity Building
Community Design and Infrastructure
Diverse and Changing Populations
Environment and Open Space
Leadetship Development

Leisute Behaviour and Meaning
Management and Delivery Systems
Social Challenges and Interventions
Wellness and Active Living




Principles guiding the Synopsis...

overarching theme of /eisure and health — for the
individual, community, and Canadian society

selected, rather than comprehensive, coverage of
topics within each key priority area

focus on empirical research — both descriptive and
explanatory— rather than pattetns and/or ttends

emphasis on questions that remain to fully
understand underlying processes of the role that
leisure plays in the lives of individuals and
communities

Example 1 of Topics Identified

Wellness and Active Living

Contributions of leisure to health and wellness

Physical activity and chronic disease prevention and management
Personal, emotional, and psychological benefits

Children and youth inactivity and obesity

Effective intetventions in increasing activity

Model active communities initiatives

Measutement tools for childten and youth activity levels
Integrated approaches, nutrition and physical activity

Workplace wellness

Active school models and intervention

10



Example 2 of Topics Identified

Community Capacity Building

Social capital

Social policy frameworks

Healthy communities

Partnerships within “quality of life” sector

Inter and intra-governmental roles and cooperation
Community level partnerships

Building social cohesion

Roles of P-T' and national governments and NGOs
Impacts of leisure upon other systems (e.g., justice, health,
planning, education)

Sustainability and collaborative approaches

Public invelvement strategies for planning and decision making
Role ofleisure in community planning models

11 Key Priority Areas

* Diverse and changing * Wellness and active
populations living
* Children and youth * Benefits and outcome

* Leisure behaviour and measurement

meaning * Community capacity

. ial cha and . building
Social challenges and Usefs De,llVer
of

interventions
ol

leisure leisiire » Leadership
services il services development

’laces

tor
* Community design and * Envitonment and open

leisure services space

* Management and
delivery systems

infrastructure
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Structure of Synopsis

Setting the context

Structure of each priority area review

* What the research tells us

* What we still need to know
¢ Implications for practice

* References

The challenge ahead

Sample review... Wellness and Active Living

What the research tells us

Benetfits of leisure associated with:
* Physiological wellbeing

¢ Psychological wellbeing

¢ Social wellbeing
* Spiritual wellbeing

What we still need to know

* Role of leisure in a more holistic view of health and wellbeing
* What qualities of leisure lead to wellbeing

* What are the mechanisms that lead to wellbeing

* The degree and retention of wellbeing

12



Sample review... Community Capacity Building

What the research tells us
Social Capital— a critique...

* Distribution — issues of equity
¢ Creation — in what way? for whom?
¢ Trust — broadening the definition (e.g., diversity and conflict)

Socral Cohesion—

* Social citizenship and its creation
* The diminishing role of public institutions
* Need for public spaces

What we still need to know:

¢ Conditions that lead to unequal distribution of social capital
* Role of diversity, conflict, heterogeneity
* Role of leisure places in cteating social capital

Next Steps

* build on momentum of Synopsis to encourage:

o greater emphasis on specific topics identified
within the key priority areas

° more collaboration between researchers and
community partners

* encourage periodic updates of Synopsis on topics of
particular interest

* work towards the development of a programme of
support for collaborative reseatch

13



CRA Task Group...

Task Group:
Bryan Smale (Chair), Professor, UW and CALS
Denis Auger, Professor, UQTR
Catherine Gryba, Manager, Leisure Services, Saskatoon, SK
Don Huntet, Consultant, Sidney, BC
Gary Milley, Exec. Dir., Recreation Newfoundland and Labradot
Ruth Rolfe, CEO, St. John’s Ambulance, NWT and Nunavut
Kate Sparrow, Dir., Recreation & Culture Services, Richmond, BC
Heather Tutner, Dir., North Vancouver Recreation Commission, BC
Nicole Vaugeois, Professor, Malaspina Univ.-College, Nanaimo, BC

CPRA:
» Holly Donohoe, Project Manager, CRA
¢ Tanara Pickard, Acting Director, National Initiatives

Synopsis Team:
 Karen Gallant and Andy Kaczynski, UW

14



Are we indeed just “talking to
ourselves.” (Samdahl and Kelly, 1999).

Knowledge Transfer in Leisure and
Recreation

George Karlis, Ph.D.

University of Ottawa

15



The Direction of Leisure Research

m Continued growth in research in past four decades
(Karlis, 2004; Driver, 1999; Riddick et al., 1984)

m Shift from research by parent disciplines to research by
leisure discipline (Burdge, 1989).

B Small number of universities and tesearchers focus on
leisure research in North America (Jackson, 2004;
Henderson et al., 1993; Van Doren et al., 1984).

The Application of Leisure Research

m “If our leisure research is to have value in this
changing society, then it must contribute to
social and personal change.” (Henderson, 1993).

m There is an existing gap in use and perceived
value of research between researchers and
practitioners (Jordan and Roland, 1999).

m “If our research is relevant, why 1s nobody
listening.” (Shaw, 2000).

16



What is Knowledge Transfer?

m “Technology Transfer”
m “Performance Gap”

m Getting the research from the hands of the researcher
to the hands of the practitioner.

Means of “Knowledge Transfer”

INTERNAL (ACCESIBLE SOURCES WITHIN
ORGANIZATIONS)

Personal Recollection
Resource Centres
Reports

Social Interaction

Internet/Media

17



Means of “Knowledge Transfer”

EXTERNAL (SOURCES OUTSIDE OF
ORGANIZATION)

Libraties
Conferences/Trade Shows
Research Symposiums

Courses/Continuing Education

Workshops

The “Knowledge Transfer” Problem

Expanding beyond pure vs. applied research —
to an understanding of the hierarchy of
knowledge transfer in leisure studies.

18



The “Knowledge Transfer” Problem

Theoretical Knowledge Transfe-

Applied Knowledge Transfer-

Basic Knowledge Transter A A

Suggestions to Enhance Knowledge Transfer:
Service Sector Organization (Practitioners)

Update resource materials at-hand (resource centre).
Support professional membership involvement.
Endorse professional development.

Update office resources (technical support).

Provide research services.

19



Suggestions to Enhance Knowledge Transfer:
Professional Organizations

Outreach to setrvice sectot.
Provide affordable access to services.

Organize integrative research forums for
practitioners/researchets.

Provide news releases.

Get to know the needs of practitioners/tresearchers.

Suggestions to Enhance Knowledge Transfer:

Researchers

Take a more pro-active approach to spreading
knowledge.

Don’t lose focus on “practical” implications of
research.

Make research understandable.
Integrate/outreach to setvice “community”.

Make it a point to disseminate research directly to
community.

20
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LIFESTYLE INFORMATION NETWORK

Sharing Leisure Research
Canadian Research Agenda
Sept 2007

Lifestyle Information Network

http://www.lin.ca
Powering knowledge exchange

“Employees of various organizations spent
less than 17% of their time searching and
organizing information and more than 80%
of their time eliciting, interpreting and
applying it”

Effective Knowledge Transfer & Exchange

for Nonprofit Organizations
Imagine Canada
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The Dally Us

Using the Internet to create a situation in which people can
obtain immediate access to information held by all...and
in which each person can instantly add to that
information

Infotopia: How Many Minds Produce Knowledge
by Cass R. Sunstein

LIN’'s Role

s»Collection

**Value added knowledge management
ssDissemination

ssSharing

s+ Capturing tacit information

22




National Recreation Database

Conference Papers

23




Trends

Public Affairs

24




Other Resources

s*Survey samples & results
**Reports, manuals, guidelines
ssJournals

ssLinks

ssSuccess Stories

ssEvidence based research

Sharing

ssListserv & archives
ssDiscussion Forum
s E-bulletin

*»Blog

e Wiki

+*RSS

25




Published Resources

And always more to come

S

LIFESTYLE INFORMATION NETWORE
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Knowledge in Action:
A Saskatoon Experience

Rob Gilhuly, Research Coordinator
City of Saskatoon Leisure Services Branch
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Municipal governments are navigating
a sea of change in the early 90’s

Senior staff faces tough
sailing through rough waters

28




Cutbacks and re-organizations
threaten our efficiency and
effectiveness

Applying local information
to help us make

the most

of our

limited resources

29




Create a Research & Design
function to help us chart an
informed course for the future

Initially developed a resident
leisure survey to help map local
priorities

30




Use 12 Broad Categories to
Group Participation/Interests

What residents are doing in their
leisure time

31




Barriers to more/new leisure
participation

Setting priorities for programs
& services

32




Started collecting customer
satisfaction information
(fine tuning our engine)

33




New programs & services based on
local information are most likely
to succeed in making a difference

Stop programming
like a
smorgasbord

34




Program planning
with public input

Target groups
and desired outcomes

35




Informed response

to current business issues
(fight fires, develop policies,
project for the future)

36




Closer tie of

Research & Design function
to make sure public input
is used more effectively

Action Plan

‘What must be done to put
your ideas into action?

[ ] Step1...
D Step 2...

[ ] Step3...
Y ¥

Making sure
good ideas
get put to use

Mr Odata, welcowme [EiE

to vowr vew
ZEYD- EMISSION
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Ensure we are making the
difference that we want to -
completing the cycle

Needs Assessment
¥ Us2 of primary and
|._ secondary research

"

Establish issues, target
P % groups, interests,
F 4 barriers, and market
rential .
| [V — =
| S
Program Design
Evaluation ¥ Establish strategies & rationale
v Measure of outputs and y :'u;::nTstr;g It:‘:p'"::d;taﬁon
outcomes ol A
v Are we making the difference we ::?&";c'}l‘i’ugp"’p"a‘e activities
?
pensd 2 ¥ Focuses on intended outcomes
v Could we be using our resources

mare effectively & efficiently?

Program Delivery
= ¥ Implementation of
1 activities
- ¥ Development of
facilities

Using Technology
Our Advantage

pendragon-software.com

38




Using Technology
Our Advantage

cardiff.com/products/teleform

Using Technology
Our Advantage
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Lifestyles Information Network
www.lin.ca
Search for “City of Saskatoon” in the Knowledge Bank

Surveys — Focus Groups — Program Evaluation Reports

Knowledge in Action:
A Saskatoon Experience

Rob Gilhuly, Research Coordinator
City of Saskatoon Leisure Services Branch

rob.gilhuly@saskatoon.ca

40




The PREVNet-NGO
Partnership Model:

Bridging Research & _

Practice

-
National Research Forum
2007, CPRA

Joanne Cummings, Ph.D. C. Psych
Researcher and Partnership Manager

PREVNet Vision: Stop bullying in Canada

PREVNet Objective

Promote safe and healthy relationships for Canadian
children and youth wherever they live, learn and

play

PREVNet Strategy

Through our partnerships, create a social-cultural change in
Canada about the use of power and aggression in
relationships

PREVNet Scientific Co-Directors
Debra Pepler, York University & Wendy Craig, Queens University

© Promoting Relationships and Eliminating Violence Network, 2007
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Bullying: A Relationship Problem that
Requires Relationship Solutions

Bullying is a relationship problem in which
an individual or group uses power
aggressively to cause distress to another.
The child who bullies is learning to use
power and aggression to control others.
The child who is being victimized becomes
trapped in an abusive relationship and
needs help to stop the bullying.

© Promoting Relationships and Eliminating Violence Network, 2007

PREVNet

PREVNet was funded as a New Initiative by the Networks
of Centres of Excellence (NCE: federal research
grants).

Goal of NCE: to mobilize Canada’s research talent in the
academic, private and public sectors and apply it to
the task of developing the economy and improving the
quality of life of Canadians.

42




The PREVNet Partnership Model

PREVNet involves the collaboration of two groups:
Leading Canadian researchers studying

» the nature and importance of children’s relationships

= the prevalence, causes, and consequences of bullying

» the most effective prevention and intervention strategies to
effect positive change and promote healthy development
Stakeholders in promoting the healthy development of

Canadian children and youth

— national non-governmental organizations and
government departments that work with children and
youth in all the settings where they live, work and play.

Boys & Girls Clubs of Canada

Bullying.org Canada Incorporated

Canada Safety Council

Canadian Association for Community
Living

Cdn. Association of Family Resource
Programs

Canadian Association of Principals

Canadian Association of Social Workers

Canadian Centre for Positive Youth
Development-THRIVE!

Canadian Child Care Foundation

Canadian Coalition for the Rights of
Children

Canadian Institute of Child Health
Canadian Mental Health Association
Canadian Parks & Recreation Association
Canadian Psychological Association
Canadian Public Health Association
Canadian Red Cross

Canadian Safe School Network
Canadian School Boards Association
Canadian Teachers’ Federation
Canadian Training Institute

Centre for Children Committing Offences

Centre of Excellence for Youth Engagement

Concerned Children’s Advertisers

Family Channel

Family Service Canada

Girl Guides of Canada

Invest in Kids

Kids Help Phone

Leave Out Violence LOVE

Media Awareness Network

National Alliance for Children and Youth

Peaceful Schools International

Respect in Sports

Royal Canadian Mounted Police

Scouts Canada

Society for Safe and Caring Schools and
Communities

Tapestry New Opera Works

The Hospital for Sick Children

True Sport Secretariat

UNICEF

YOUCAN

Youthline - Lesbian Gay Bi Trans
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The Need for PREVNet's Evidence Based
Strategy

Many anti-bullying activities at local, provincial, and
national levels, however:

e Inconsistent messaging
* Diverse assessment tools
« Diverse interventions

* Not rigorously evaluated — need scientific evidence
of effectiveness

e “Do No Harm” not always the case

e Operate in isolation — need platform for
coordination and synergy

© Promoting Relationships and Eliminating Violence Network, 2007

4 Pillars Structure Partnership

1) Education — evidence-based & developmentally
appropriate messaging, web site, tailored
educational resources for NGOs

2) Assessment — web based assessment tool —
questions tailored for schools & NGO partners,
generates customized reports of baseline data and
change over time

3) Intervention — partnerships created to evaluate
effectiveness and impact

4) Policy - United voice to advocate for policies and
programs to ensure safety and promote healthy
relationships for children and youth

© Promoting Relationships and Eliminating Violence Network, 2007
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Web-based Assessment tool to be piloted in
November, 2007

CPRA settings will be able to use tool to
-document prevalence of bullying
-evaluate and optimize programs
-provide evidence of need for funding
-provide evidence of success

Percent of children and youth who have
been victimized
at least twice in the last two months

Py
0 5] ’
|8 s

© Promoting Relationships and Eliminating Violence Network, 2007
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Percent of children / youth who have
bullied others
at least twice in the last two months

O Bems
B Gials

© Promoting Relationships and Eliminating Violence Network, 2007

© Promoting
Relationships
and
Eliminating
Violence
Network,

p— & caneon |

2007

World Health Organization Health Behaviour in School-Aged Children 2001/2002 survey data for bullying in 13
year old girls ( [l ) and boys ( Il ). (a) Percentage of children who bullied others 2 or more times in

previous months; (b) Percentage of children who were victimized 2 or more times in previous months. (Source:
Craig & Harel, 2004).

46




Canada on the World Stage

Source

Organization for  § Reading out of 41
Economic Math " out of 41
Development Science 11th out of 41

Victimization 27" out of 35
Bullying 26" out of 35

World Health
Organization

© Promoting Relationships and Eliminating Violence Network, 2007

Why Worry about Bullying?

Bullying  Victimization

Aggression y

Sexual harassment / dating aggression

Alcohol / drug use

Delinquency / gang involvement y

Low self-concept

Stress-related heath problems

Social anxiety and loneliness

Disliking and avoiding School

Depression y

Anxiety y

Suicidal thoughts and suicide y

© Promoting Relationships and Eliminating Violence Network, 2007

2 2 2 2 2 2 2
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Peers are the Audience for Bullying

» Peers presentin
88% of bullying

episodes
e The more peers Intervening

present, the longer 250/ _

the bullying 0 Passively

episode lasts Watching
e Peers can be JOining in 54%

. the Bullying
part of solution 21%

or part of the
problem

© Promoting Relationships and Eliminating Violence Network, 2007

To Learn More:

www.prevnet.ca

e Authoritative, research-informed information for
school administrators, teachers, adults responsible
for children and youth, parents, children, youth

e Downloadable toolkits, fact sheets, brochures

= Research communiqués — translating current peer
reviewed articles by PREVNet research partners

e Links to all research and NGO partners

= Selective and comprehensive links to related
websites and other kinds of resources
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Making a Difference in Bullying:
What Recreation Leaders Need to
Know
toolkit available from www.prevnet.ca

A four-page pamphlet with
developmentally appropriate information
about bullying among children and
youth, signs to look for that indicate
children in your organization may be
involved in bullying, and strategies to
help stop the bullying problem.

Imagine that in 10 years, through
PREVNet’s social innovation, we:

e Lead the world in our approach to bullying and
promoting healthy relationships.

e Substantially improve Canada’s World Health
Organization ranking in bullying and victimization

= Decrease the health, education, and justice costs
for our children and youth

= Enhance social capital, school engagement, and
seriously cut back on crime

= Promote healthy relationships, respect, social
cohesion, social responsibility and citizenship in our
children and youth

© Promoting Relationships and Eliminating Violence Network, 2007
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Bridging Research and Practice
www.prevnet.ca

© Promoting Relationships and Eliminating Violence Network, 2007
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So What’s in it for me?

Complementary Benefits of
Strategic Research Alliances

UUUUUUUUUU of

Troy D. Glover, Ph.D. Waterloo

Department of Recreation <
and Leisure Studies

September 26, 2007 CPRA Research Forum

If you want to cross over . . .

Bridging the gap
OR

Talking past each
other?
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Complementary Needs/Assets?

Univ. Researchers P & R Professionals

< Maintain an active < Routine collection
research program of information

e Theoretical * Practical
significance significance

= Social relevance = Accountability

= Assistance with e Technical
recruitment assistance

Forging Strategic Alliances

= A strategic alliance is

A mutually beneficial partnership
between two or more autonomous
parties aimed at pursuing a
complementary set of goals
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Rationale for Strategic
Research Alliances (SRA)

Reciprocity
= mutual benefits

Legitimacy
e Improved image or prestige

Cultural Diversity and Landscape
Change in a Healthy Kitchener

Theoretical Purpose:

= To explore multi-cultural meanings of
urban landscapes and methods to
facilitate “civic discovery”

Practical Purpose:

= To assist the City of Kitchener in fulfilling
its “strategic directions for diversity” as
outlined in its Strategic Plan for a
Healthy Kitchener (2007-2027)

@ SSHRC
/= CRSH
=
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The Festival of Neighbourhoods (FON)
and the Production of Social Capital

Theoretical purpose:

= To understand the process of
social capital development

Practical purpose:

= to examine the spin-off effects of
community improvement grants
awarded to neighbourhoods
involved in FON

Findings

Context

= Festivals encouraged residents to get
together,

= Projects encouraged residents to work
together

Organizational structure
= Flexibility
= Citizen driven
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Knowledge Transfer

e Academic audience

— Article in Journal of Park and Recreation
Administration

— Conference presentation at LRS

e Professional audience
— Presentation to councill
— Evidence for potential sponsors/funders

The National Summer Camp
Research Project

CANADIAN CAMPING

Theoretical purpose:
= To understand the role of (L T .

summer camp in developing
human, social, and cultural
capital in youth

Practical purpose:

= To document the benefits of
the summer camp experience
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Outcome Evaluation

For the camping industry . . .

= Exercise in competitive positioning the
Summer Camp industry

= Evidence-based funding requests

Forme. ..
= Fit with my research agenda
= Funding opportunity

Conclusion

= Successful alliances recognize the
needs of the other

= Reciprocity and legitimacy make SRA
worth pursuing in our field

= Time to kick-start a program!?!
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